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Vegetahle pI‘lEES arnund
market. Square in
Kingstown generally fell
- during February due to
" unseasonable rains, ac-

New Report Pre dlcfs Prlcng Trends

cording to the Februars

report. iof  the St.Vincent

‘Marketing Intelhgence

Unit. -

. The report the firs* of its
kind,- was bas ¢ K on

- smular +veekly reports:.

and surveys conducted by

~the Unit. The Unit hopes to
asstablish these repﬂrts as
a routine.
The report states ‘that he
market: in February was

‘“plentiful in supplies of

- most vegetables,
especially cabbage,
carrots and tomatoes”’, and

it remarked that the

quality. of the -
pmduce 15 currently quite
high.
Fur examnle the report
noted that the priceof
tomatoes fell from $2.30 per
~ pound tp to $1.50 per pound,
cabbage from $2.17 to
'$1.66, and carrots from
$1 88 - to $1.18°..
. Based on thnse .
markets trends, the report
predlcts that supplies will
remain high, and therefure
prices low, -through at
leas t mid-March, It ex-
pects - prices: to begin
rising thereabouts as the
X dryseasun kicks into gear

:The -exceptions to the
“large supply, low price”
rule -of the month were
cucumbers and okra. The
The surveys showed that
_cucumbers increased in

- price. from $1.87 to $1.75
during the month, and okra
. was often so scarce there

wasn't’ ennugh arnund to -

survey..
Theé aiithor of the report,

Peter. Helgren, marketing -

" Intelligence Officer,
‘spends a fair amount of

pages’ explaining what the

Unit is all.about, its erigins =
goals As the Unit
- justbegan operation in late
'.January, Helgren ‘has

and its:

rallying support foi

merchants,

‘report titled,

- and

spent muc h enengy in
the
units activities among the
farmers and
consumers in Market
Sguaru

Helgren _nutes in the
‘report that , “The goal of
the Unit is to promote anc

encourage the orderly
development -of the fresh
produce market by
providing up fto date in-
formation on wholesal ¢
and resale prlces
production information and
export gquantities.’
Though he also. admiis .
that at present only resale

prices are collected due

tothe small size of the

Unit's staff.

The report sets April as a
goal for publishing weekly
wholesale prices.

Tune asa

goal for weekly export

" figures and hopes. to

eventually provide in-
formation on Ccrop-
varieties.

Under a section v we
“How -to use
the information™; Helgren
wrote,

frends and changes in the

~ market prices. the farmer*

can make better decisions
about plainting and har-
vesting produce.” In other
words, farmers will be able
to plan their crops around
what conssmers are paying
the most for at given times
of the year,

in turn, the report
predicts consumers will
have a more constant
supply of .produce anA
fewer 1,1111:5 and shortages.,

fhe report 1s not all

‘sweetness and sunshine

howevar., It states that
prices’on ground crops, like
yams knd potatoes, and
tree crops, like ‘' oranges
inangoes,

are not
“available, because those
| crups are traditionallv snld

[
ry—

“By observing ..,

I
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b}r‘ the heaps, making it
difficult to determine price

per pound:,
“Until a method is found
to wuetermine price per

- pound,.. the report states,

“those crops- will have
either missing or  in-
complete price in-
formation.”,

And the report attempts to
distance the Unit from esta
blished marketing
organizations by stating,
“It is not a government

dnmmated Unit,”” and by' |

‘noting that the Marketmg

‘Corporafion- provides o1y

office space and some

fundsg..

It is for the people and
relies on the people for its
success,” the repor t says
of the unit. ‘“Thesuccess or
failure depends upon the
willingness of farmers,
traders .andvendors. to
cooperate and unify in thei
r effort to bring order to a
disorderly market.”.
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